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1 New Title

GRAFFITO

d e s p e r at e ly

s e e k i n g
BOWIE

Explore the geography of genius in Desperately Seeking Bowie, 
a pocket-sized hardcover that situates major milestones from 
David Bowie’s career in the locations where they took place. 
Detailed maps show his movements around the world, while 
profiles of notable locales illuminate the interaction between 
artist and place. Bowie fans will be thrilled by this career-
spanning tour of his global trajectory, from his home in New 
York City to the studio in Berlin where he recorded three of his 
albums, to the narrow London street where he posed for the 
cover of The Rise and Fall of Ziggy Stardust and the Spiders 
from Mars. 

Like the other titles in the series, Desperately Seeking Bowie 
looks at a major cultural icon from a brand-new perspective, 
providing context for his life, work, and legacy.

Desperately Seeking Bowie

112 Pages, Hardcover
5” X 7” / 175 x 215 mm, 70 Illustrations
ISBN: 978-1-58423-697-9, $16.95 / €16.90

Music

STUDIO 54
t

6 7

1977  |  NEW YORK  |  USA

“Only the mafia made more money than 
Studio 54.”  Steve Rubell, co-owner.

W h e r e ?

254 WEST 54TH ST, 
BETWEEN 8TH AV AND BROADWAY, NYC. 

NOW A THEATRE.

It was Bianca Jagger who introduced Bowie to the most happenning 
club in NYC, and soon the most famous club in the world. Started by Ian 
Schrager and Steve Rubbel in a converted theatre, every possible uber 

celebrity could be found there, plus a stack of wannabees, carefully veted 
at the door by Rubbel. At the centre of the club, hanging over the dance 

floor, was a huge figure of the man-in-the-moon, with a large swinging 
spoon. When the spoon came to rest under his nose, the man-in-the-moon 

would light up. Endless lines of coke kept the party tripping, and back 
rooms hosted intimate, impromptu orgies. David, now established rock 
aristocracy, was a regular fixture, along with Andy Warhol, Mick Jagger, 
Ali McGraw, Michael Jackson, Steven Tyler, Margaux Hemingway, Brooke 

Shields, Jack Nicholson, Diana Ross, Olivia Newton John and Richard 
Gere....the list goes on. The party ended in December 1979 – just pre-
AIDS – when Rubbel and Schrager were indicted, and later imprisoned, 

for tax evasion.

HADDON HALL, BECKENHAM
e

2 3

1969 |  BECKENHAM, SOUTH LONDON  |  UK

 “It was pretty much open house, you didn’t 
have to make an appointment or anything 

formal to visit.” Glenn Goring.

W h e r e ?

42 SOUTHEND ROAD, BECKENHAM, SOUTH 
LONDON. BOWIE, ANGIE AND ZOWIE PICTURED IN 

THE ENTRANCE HALL, IN 1972.
HOUSE WAS SADLY DEMOLISHED IN 1980.

Haddon Hall, a sprawling Victorian mansion in south London, built around 
the time of the Crystal Palace exhibition, was found by Angie; in her 
brilliantly prescient way she had already decided that David had star 

quality and needed a place of his own. It took her a while to persuade the 
ageing gardener, who had inherited it from its heirless owner, to let them 

live in one of its vast appartments, but once in, it became the perfect 
bohemian environment for Bowie to create. He acquired a grand piano for 
£50 from an antique shop across the road and switched from composing 
on guitar to piano. It was whilst they lived at Haddon that Zowie was born, 
but Angie had no problem nurturing her baby, running an open marriage 
(there was loads of sex) and creating an atmosphere of real decadence 
at home. All sorts of characters turned up, some moved in for a while, 

including Mick Ronson. And it was at Haddon that Bowie’s alter-ego,  
Ziggy Stardust, was born.
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War & Peace in the Global Village

Counterblast (1954 Edition)

The Mechanical Bride – Folklore of Industrial Man

Marshall McLuhan Unbound

The Classical Trivium

The Medium is the Massage (Pb)

From Cliché to Archetype

The Book of Probes

Understanding Media – The Extensions of Man

Understanding Media – The Extensions of Man

by Marshall McLuhan and Quentin Fiore, with Jerome Agel
ISBN: 978-1-58423-074-6

by Marshall McLuhan
ISBN: 978-1-58423-243-8

Essays by Marshall McLuhan
20 individual offprints in a box / ISBN: 978-1-58423-051-9

Thomas Nashe and the Learning of his Time
by Marshall McLuhan / Edited by W. Terrence Gordon
ISBN: 978-1-58423-235-3

by Marshall McLuhan and Quentin Fiore, with Jerome Agel
ISBN: 978-1-58423-070-0

by Marshall McLuhan
ISBN: 978-1-58423-066-3

by Marshall McLuhan, with David Carson
ISBN: 978-1-58423-252-0

by Marshall McLuhan, original edition (M.I.T. Press)

by Marshall McLuhan / Edited by W. Terrence Gordon
ISBN: 978-1-58423-073-1

Christl Hansman / christl@gingkopress.com

Mo Cohen / mo@gingkopress.com

For foreign rights, English language subrights, permissions and 
licenses in all languages contact: 

For image rights and permissions to Marshall McLuhan contact:

by Marshall McLuhan, with Shepard Fairey / Preface by Eric McLuhan 
ISBN: 978-1-58423-452-4

McLuhan



32 New TitleNew Title

desperately

seeking
b**ksy

Explore the geography of genius in Desperately Seeking B**ksy, a 
pocket-sized, smaller sibling of Where’s B**ksy that illuminates 
the interaction between artist and space. 

Where its predecessor featured in-depth analysis of each 
piece displayed, Desperately Seeking B**ksy offers accessibility 
and brevity for the more casual fan. The maps are streamlined, 
and analysis has been replaced by individual quotes that of-
fer insight into the inspiration behind each piece. The artwork 
selection is up-to-the-minute, featuring 2017’s Bridge Farm Pri-
mary School and The Walled Off Hotel.

With a size and price point perfect for gifting or impulse 
buying, it makes Banksy’s work available to a wider audience 
than ever before. Like the other titles in the Desperately Seeking 
series, Desperately Seeking B**ksy looks at a major cultural icon 
from a brand-new perspective, providing context for his work 
and legacy.

Desperately Seeking B**ksy

136 pages, Hardcover
5” X 7” / 175 x 215 mm, 70 Illustrations
ISBN: 978-1-58423-696-2, $16.95 / €16.90

GRAFFITO

desperately

seeking
FRIDA

Continue to explore the geography of genius in Desperately 
Seeking Frida, a pocket-sized hardcover guide that catalogs and 
explores the most important locations in Frida Kahlo’s life. De-
tailed maps show her movements around the world, while ar-
chival photographs of the artist and the spaces she inhabited 
bring her international journey to life. Quotes from contempo-
raries and Frida herself accompany historical and biographical 
details that give context to the maps and images. 

Fans will be thrilled by this in depth, lifetime-spanning tour 
of her global trajectory, from La Casa Azul in Coyoacán, Mexico, 
to New York City, San Francisco and Paris. 

Like the other titles in the series, Desperately Seeking Frida 
looks at a major cultural icon from a brand-new angle, provid-
ing context for her life, work, and legacy.

Desperately Seeking Frida

112 pages, Hardcover
5” X 7” / 175 x 215 mm, 70 Illustrations
ISBN: 978-1-58423-698-6, $16.95 / €16.90

Street ArtArt

sAN frANCisCO

4 5

1930 |  SAN FRANCISCO  |  USA

“She was very critical if she thought 
something was pretentious, and often 

laughed at San Franciscans.” Lucille Blanche.

Where?

FRIDA PHOTOGRAPHED IN 
IMOGEN CUNNINGHAM’S STUDIO IN 1930.

Rivera saw no contradiction in accepting commissions from the land of 
capitalism, whilst expounding communism. He told a reporter “I am going 

to the US as a spy, in disguise...my painting is intended as Communist 
propaganda.”  The commissions in question were murals for the San 

Francisco Stock Exchange Luncheon Club and the California School of 
Fine Arts. Newlyweds Rivera and Frida arrived in November 1930, and 
spent two months simply exploring and absorbing the atmosphere of 
the city, its hills, bridges, smart neighborhoods, and further afield, oil 

derricks, gold mines and orchards. They attended the annual Stanford-
California football game. Rivera developed an obsession for Helen Wills 
the tennis champion; Frida met the cream of San Franciscan art society, 

including Edward Weston, and the thoracic surgeon Leo Eloesser, the 
doctor she would trust above all others in later life. And it was in San 

Francisco that Frida began to paint portraits.

a2

CAzA Azul sTuDiO

6 7

1953 |  COYOACAN, MEXICO CITY  |  MEXICO

“Many things in this life now bore me...
but I am still passionate about painting.”

Where?

FRIDA’S STUDIO ON THE GROUND FLOOR 
OF THE CASA AZUL, COYOACAN.

Frida’s third spinal fusion operation in 1950 left her in incredible pain, 
described by Miguel N. Lira as “the calvary that would lead to the end.” 
She developed gangrene in her toes, and needed to go to hospital at 
frequent intervals. At the back of her mind was the constant question 
posed by her doctors, should they amputate her leg or not? She did 

would have preferred treatment in the U.S., but travel was not an option. 
One doctor proposed filling her leg with helium, saying that would 

elimnate the gangrene, giving her false hope. And yet, when back home, 
she continued painting. She would strap herself into her wheelchair 
with a sash, and work. Her subjects reflected a renewed passion for 

the Communist cause: with the death of Stalin in 1953, she said “I lost 
equilibirum.” A final, unfinished work was this devotional painting to Stalin: 
in the tradition of Mexican folk art, and offering and display of gratitude 

to her ‘saint.’

a3

1514

2003-2004
Banksy is still mostly working in the UK, with works appearing 
in his home town of Bristol, in London and a couple of works in 
Brighton, on the English south coast. 2003 however marks a 
significant development – Banksy’s first work in Israel – Rage: 
The Flower Thrower, his most political work to date, and a theme 
he would return to in future years. 2003 also marks Banksy’s first 
gallery intervention – at Tate Britain in October that year.

somerset
This is Not a Photo 
Opportunity,
Cheddar Gorge.

bristol
e The Grim Reaper,
Thekla hull, (now in 
M-Shed), Bristol Docks.

brighton
Dynamite Ice  
Cream,
Brighton Beach.

u Kissing Coppers,
Trafalgar Street. Original 
sold and replaced by a 
copy.

lonDon 
t Because I’m 
Worthless, 
Clerkenwell.

Drunken Angel,
London Bridge.

Thug for Life Bunny,
Shoreditch.

Tourist Information,
Bethnal Green.

i What Are You 
Looking At?,
Marble Arch Station.

bethlehem
r Rage: The Flower 
Thrower,
garage forecourt.

exhibitions and 
interventions

lonDon
turf War, 
Dalston;
21st –23rd July 2003.

tate britain,
Millbank, London. 
Painting with police tape 
stuck to it, hung by 
Banksy in the gallery;
October 2003.

Diana £10 notes,
scattered at the Notting 
Hill Carnival; last weekend 
in August, 2004.

Paris
Mona Lisa Smiley 
Face,
Louvre, Paris;
2004.

sYDneY
semi-Permanent,
Alexandria, Sydney (part 
of a larger exhibition, 
including Shepard Fairey);
May 2003.

other locations 
visited by banksy 

melbourne
April, 2003

chicago
May, 2004

berlin
July, 2004

son of a syrian refugee
u

118 119

2015 |  calais  |  france

“Being the richest man in the cemetery 
doesn’t matter to me. Going to bed at night 
saying we’ve done something wonderful, 

that’s what matters.” 
Steve Jobs.

Where is it ?

‘jungle’ camp,  
landfill site,

calais,
france.

steve jobs, the legendary co-founder of the world’s most successful 
computer company (and, in 2015 when this piece was created also 
the world’s most valuable company), was the son of a muslim syrian 
refugee to the usa. the piece challenged the viewer: “look at me. i 

may be a migrant, but i am also an individual with brilliant ideas who will 
transform your world for the better.” 

well hung lover
u

36

2006 |  bristol |  uk

“Banksy didn’t realise the building 
contained a sexually transmitted 

disease clinic.”
Manager, STD clinic, Bristol.

where is it ?

frogmore street, bristol, 
uk.

has been preserved.

a brilliant banksy in bristol, with his signature tightly-packed image 
and word play. the piece appeared on the side of a building housing a 
clinic for treating sexually transmitted diseases. Just as banksy loves 
tweaking the tail of authority figures, so here he is laughing at middle-

class, middle-aged respectability.



54 New TitleNew Title Art

Hidden in a portfolio among Auguste Rodin’s inventory of 
more than 7,000 drawings donated to the state after his death 
in 1917 was a collection of figure drawings and watercolors la-
beled “Secret Museum.” 

Scandalous at the time of their creation, and illustrated in 
a loose, gestural style, they depict 110 graphic nudes of women 
alone or with female partners displaying their most private 
selves. Available now for the first time, this body of work is 
displayed in its entirety with in-depth analysis of the role of 
eroticism in Rodin’s art, how the work was received during the 
artist’s lifetime and what we know about the models. Startling 
in their modernity, the artworks provide a valuable addition to 
the study of this influential artist and to the history of modern 
art as a whole.

Rodin – The Secret Museum

272 Pages, Hardcover
7 ½” X 9 ¾” / 190 x 250 mm, 200 Illustrations
ISBN: 978-1-58423-709-9, $49.95 / €49.90

Art / Literature

Inspired by Le Dictionnaire Infernal, a treatise on demons origi-
nally published by Jacques Collin de Plancy in 1818, Matthieu 
Hackière created stunning new illustrations of these dark be-
ings in his own signature style with reinterpreted accompa-
nying descriptions by Justine Ternel. Variously compiled from 
Judeo-Christian texts, literature and mythology, some of the 
creatures within may be eerily familiar to aficionados of Dun-
geons and Dragons or students of folklore. Others are more 
disturbing for their unfamiliarity, providing new fodder for our 
nightmares. 

This encyclopedic ABC of demonology features such fell 
denizens as Beelzebub, Cerebrus, Jack’O Lantern, Leviathan 
and Satan alongside lesser-known demons such as Forcas, 
Gamygyn and Halphas and compiles a record of their wicked 
deeds and atrocities.

The Infernal Bestiary
Matthieu Hackière and Justine Ternel

160 Pages, Hardcover
9 ½” X 9 ½” / 240 x 240 mm, 78 Illustrations 
ISBN: 978-1-58423-701-3, $35.00 / €34.90



76 New TitleNew Title Skateboarding

Experimentation to Realization
Surf to Skate – Vol. 2
Stanton Hartsfield and Jason Cohn

Surf to Skate – Volume 2 picks up where the first tome left off. 
In the 70s skateboarding gear made quantum leaps in perfor-
mance and aesthetics. On the performance side, experimenta-
tion ruled the decade. The polyurethane wheel forever obso-
lesced the clay and metal models of the 60s. Meanwhile, the 
decks grew larger as manufacturers tried different materials 
ranging from plywood to fiberglass and composites of the two. 
On the aesthetic front, skateboarding had become a lifestyle 
with a fashion of its own. Textile patterns, wild colors and Ha-
waiian themes all co-mingled, projecting a casual lifestyle. 

All of these bold new designs were unified in proving that 
skateboarding was no longer a passing fad, but was here to 
stay.

152 Pages, Paperback, 
19” x 5” / 480 x 130 mm, 130 Illustrations
ISBN: 978-1-58423-695-5, $35.00 / € 34.90

For every commercial work released by an artist, countless 
doodles and sketches remain in sketchbooks, unseen by all but 
a select few. It is a rare treat to see an artist’s looser, more play-
ful experiments. These early drafts and creative diversions can 
reveal new facets of the artist’s process, and often constitute a 
body of work just as valuable as what the artist deems worthy 
of the public eye.

The Art of the Sketchbook cracks opens the covers of more 
than thirty private sketchbooks and reveals the personal work 
of artists in their leisure. Travel diaries, life studies, and wildly 
imaginative cartoons are just a few of the styles represented 
here, and the materials and subjects are just as varied. Double-
page presentations show the sketchbooks in their raw form, 
and artist interviews provide both context for the images and 
glimpses into the role sketching plays in each artist’s larger 
body of work.

Artists and the Creative Diary

The Art of the Sketchbook

240 Pages, Hardcover
10 ⅛” X 8 ¼” / 260 x 210 mm, 300 Illustrations
ISBN: 978-1-58423-703-7, $35.00 / €34.90

Art / Illustration

More than thirty private 
sketchbooks and insights 

into the artists work!



98 New TitleNew Title Craft

Previously featured on Colossal and with a successful produc-
tion company and Etsy shop, world-renowned paper artist 
Wolfram Kampffmeyer (under the brand name Paperwolf) has 
created some of the most captivating paper sculptures we’ve 
ever seen. 

With faceted, geometric surfaces and in a wonderful array 
of modern designs and color palettes, his animals exhibit per-
sonality, movement and charm and make for wonderful home 
accents. This first volume in the Paper Animals series enables 
us all to become paper craft engineers. With easy to follow 
instructions and detailed photographs, all you need is glue, a 
sharp knife and a cutting board and you are ready to get start-
ed. Includes 6 colorful paper animals to build: Fox, Deer, Meer-
kat and Bear Family. Finished sculptures 4 to 20 inches high.

Fox, Deer, Meerkat and Bear Family

Paper Animals – Volume 1
Paperwolf

48 Pages w/26 Sheets of Colored Paper
8 ½” X 11 ¾” / 210 x 297 mm, 96 Illustrations
ISBN: 978-1-58423-699-3, $24.95 / €24.90

As human beings have transitioned to indoor living, the need 
to keep the natural world close at hand has persisted. While 
traditional houseplants bring nature to the interior landscape, 
terrariums offer something different: A three dimensional win-
dow into a microcosm of the outside world.

Mathilde Lelièvre’s Terrariums offers plant lovers step-by-
step instructions for the creation of more than twenty stunning 
terrarium projects. Overviews of the tools, containers, plants 
and materials will ensure that aspiring indoor gardeners are 
well prepared. Separate sections cover open, closed, and ad-
vanced terrariums, each with its own palette of recommended 
plants and set of care instructions.

Incredible photography elevates the book beyond how-
to guide and makes it a covetable object for plant lovers of all 
kinds, whether they wish simply to look, or want to roll up their 
sleeves and create something beautiful.

Bring Nature into Your Home

Terrariums
Mathilde Lelièvre, Czerw Guillaume

96 pages, Hardcover
7 ¾” x 9 ½” / 195 x 240 mm, 54 Illustrations
ISBN: 978-1-58423-713-6, $22.00 / €19.90

Gardening

TERRARIUMS

Gingko Press
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One of the most prolific artists painting today, Greg “Craola” 
Simkins’ diverse body of work is as likely to be found in a gallery 
as on the streets. Bridging pop surrealism and graffiti art with 
the skill of a fine art painter, his art is unique and recognizable, 
blending a wealth of early influences with contemporary pop 
culture references. 

This new monograph traces the development of the artist, 
from a kid playing with crayons to the present day. From his 
early addiction to comic books and cartoons, to his obsession 
with animals and discovery of fine art through the works of 
Dali, John James Audobon, Caravagio and more. In some cases, 
preliminary sketches can be found alongside finished works 
providing a glimpse into the artistic process and evolution of 
a piece. Other creations stand alone, masterpieces of artwork 
as narrative.

Greg “Craola” Simkins
Zero+

156 Pages, Hardcover
11 ¼” X 11 ¼” / 285 x 285 mm, 134 Illustrations
ISBN: 978-1-937222-49-9, $59.95 / €59.90

A new, uniquely twenty-first century art genre has begun to 
emerge in the galleries of New York and San Francisco. Sug-
gestivism, which gained traction by way of multi-artist exhibi-
tions at Spoke Art Gallery, depicts vivid, otherworldly scenes in 
a variety of media and styles. The pieces collected here spark 
the viewer’s creativity and beg to be placed in the context of a 
larger story, while any concrete narrative remains tantalizingly 
elusive.

These contemporary works often echo lavish histori-
cal tableau, infusing classical compositional elements with a 
modern sensibility and sense of the absurd. Featuring work by 
more than fifty artists, these surreal, often comic worlds and 
characters will pull you into a reality drawn straight from a fe-
ver dream.

Suggestivism: Resonance
Nathan Spoor

232 Pages, Hardcover
9” X 12” / 225 x 305 mm, 120 Illustrations
ISBN: 978-0-99725-674-1, $45.00 / €45.00

Street Art / ArtArt



1312 New TitleNew Title Art / Popular Culture Street Art

Decades of struggle for national identity and stability in Chile 
are the raw materials from which INTI creates works massive in 
both scale and cultural relevance. 

Born in Chile and now an international sensation, he is a 
classically trained artist who has been painting in the streets 
since age thirteen. His first artist monograph showcases larg-
er-than-life paintings that pull iconography from politics, the 
circus and religion; street art characterized by a clean, fine art 
style that doesn’t compromise the sharp edge of the artist’s so-
cial commentary and cultural exploration. This global selection 
surveys INTI’s work in Paris, Miami, Oslo, Montréal, Istanbul and 
many other cities across more than twenty countries. Glimpses 
into the artist’s process give readers a sense of the size and in-
tricacy of this seminal work by one of Latin America’s most im-
portant street artists. Trilingual French/Spanish/English.

Color, Carnival and Resistance

INTI
Inti Castro and Pablo Aravena

240 Pages, Hardcover
9 ½” X 11 ¾” / 240 x 300 mm, 250 Illustrations
ISBN: 978-2-226-32166-4, $59.95 / €52.00

The new monograph by the California born and Berlin-based 
visual artist Tavar Zawacki (aka ABOVE), and the first under his 
real name, Metamorphosis showcases the past three years of 
his creative output, from his seminal 2014 “Remix” exhibition 
in Detroit at Inner State Gallery to his latest and most ambi-
tious show at Urban Spree Galerie in September 2017. One of 
the pioneers of the street art scene in Paris at the birth of the 
millennium, he took the world by storm with his iconic ABOVE 
arrow icon, painting in over 100 different cities spanning 50 
countries across the globe. 

Metamorphosis chronicles the latest steps in his transfor-
mation as he focuses on his indoor studio practice, creating a 
new dialogue with his distinctly vibrant color palette and hard 
edged linework.

Metamorphosis
Tavar Zawacki

160 Pages, Hardcover
9 ¾” X 13”/ 245 x 325 mm, 160 Illustrations
ISBN: 978-3-9819026-0-0, $39.95 / €34.90



1514 New TitleNew Title PhotographyPhotography

This stunning survey starts with a body of work entitled Pho-
tographers Posed, first initiated by Solkær in 1993 while he at-
tended FAMU, the Photo and Film Academy in Prague. Søren 
created some amazing images in this series as he documented 
master photographers such as Jan Saudek and Anton Corbijn 
and Shanta Rao, each captured in their own photographic style, 
utilizing their specific methods and materials.

Eventually he went on to shoot portraits around the world 
in his own signature style; photographing the most iconic rock 
and pop stars on the planet, Yogis in Rajasthan India, fans at 
a Roskilde music festival and creating a high-concept series 
documenting street artists around the world. Portraits 1993 – 
2018 is published on the occasion of Solkær’s exhibition at the 
Museum of Natural History in Denmark in January 2018.

Søren Solkær: Portraits 1993 – 2018

288 Pages, Hardcover
9 ½” x 12 ½” / 240 x 320 mm, 255 Photographs
ISBN: 978-87-992978-2-5, $69.95 / €69.90

For nearly a decade, photographer Andreas Helland has been 
documenting innovative and inspiring fashion in the streets of 
his native Oslo. More recently, he turned his eye for distinctive 
style to The Vintage Festival in London. This celebration of twen-
tieth century fashion and culture turned out to be the perfect 
match for Helland’s photographic sensibilities, allowing him to 
produce stunning images that embody the heart of bygone de-
cades and the creativity of contemporary vintage enthusiasts.

Presented as an exquisite hardcover with design touches 
that evoke the vintage fashions it so lovingly depicts, Vintage 
Stories, London is a must-have for fashionistas, anglophiles, and 
anyone who suspects they were born a few decades too late.

Vintage Stories, London
Andreas Helland, Nina Ansten

96 Pages, Hardcover
8 ¾” X 10 ¼” / 220 x 260 mm, 90 Illustrations
ISBN: 978-82-690406-0-9, $39.95 / €34.90
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With the rise of the e-book, new conversations have arisen 
about what role the physical book has in modern society. Rath-
er than making an argument for or against e-books, Art in Book 
Form is itself an impassioned argument for the power that well 
made physical books continue to represent. 

Beginning with a detailed history of written media, from 
five-thousand-year-old clay tablets up to twenty-first century 
printing techniques, Art in Book Form showcases bookbinding 
and design at its most beautiful and innovative. Photography, 
concept sketches, and exploded view diagrams of contempo-
rary book designs offer a view into every aspect of a book’s 
engineering, and convey the surprising variety of methods 
available for the seemingly simple task of compiling  pages. 
Bibliophiles of all stripes will cherish this thorough exploration 
of the past, present, and future of books.

Art in Book Form

256 Pages, Hardcover
8 ½” X 11” / 215 x 280 mm, 750 Illustrations
ISBN: 978-1-58423-702-0, $45.00 / €45.00

An art form unique in the world, tattoos are as varied in style 
and form as the living bodies they adorn. Under the Skin exam-
ines tattoos from three different angles, through the work of 
more than 37 artists. First the book explores cultural history, 
including tribal, Japanese and American traditional tattoos. 
Next is a survey of individuals and their tattoos. What is the 
inspiration behind each design? What does each tattoo mean 
to the person who chose it? Third, and finally, Under the Skin 
catalogs the visual language of tattoos, looking at six major ar-
tistic styles ideally suited to human skin.

With its combination of detailed photographs of ink on 
skin and lovingly reproduced flash art, Under the Skin makes an 
excellent introduction to the history and craft of tattoo, and a 
worthy addition to any ink aficionado’s library.

Under the Skin

224 Pages, Hardcover
8” X 10 ¾” / 200 x 270 mm, 750 Illustrations
ISBN: 978-988-78493-5-3, $45.00 / €45.00

DesignTattoo Art
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With nearly three million mobile apps available to smartphone 
users, it is more important than ever that an individual app 
stand out in its usability and visual design. New Trends in GUI 
digs into the creation of more than 75 apps to showcase the 
principles and philosophy essential to software that truly con-
nects with its audience. Tips for integration with smart watches 
and other connected peripherals take the action beyond the 
phone’s screen as we enter an increasingly connected world. 
Insights from twenty UI/UX designers bring readers up to 
speed on the changing mobile landscape, paving the way for 
innovations that have only begun to take shape. 

Full of concrete information and inspiring examples of 
apps built for productivity, leisure, dating, education, gaming 
and more, this book will help both beginners and seasoned de-
signers add an extra layer of elegance to their mobile software.

New Trends in GUI

256 Pages, Hardcover
8 ¾” X 11 ¾” / 220 x 285 mm, 900 Illustrations
ISBN: 978-988-77573-6-8, $49.95 / €45.00

Known for its simplicity, minimalism, and functionality, Scan-
dinavian graphic design has influenced the rest of the world 
for more than half a century. New Scandinavian Graphic Design 
provides top-notch examples of how the five Nordic countries 
– Denmark, Norway, Sweden, Finland and Iceland – continue to 
be industry leaders in branding, packaging, editorial and web 
design. 

Featuring work from renowned designers and studios, this 
follow-up to Scandinavian Graphic Design brings together up-
to-the-minute inspiration for creatives and lovers of all things 
Nordic alike. Stylistically different and yet instantly identifiable 
as part of Scandinavian milieu, the beautifully photographed 
examples in New Scandinavian Graphic Design continue to push 
the evolution of design to its limits.

New Scandinavian Graphic Design

240 pages, Hardcover
7 ½” X 10” / 190 x 250 mm, 650 Illustrations
ISBN: 978-1-58423-705-1, $45.00 / €45.00
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An incredible resource for designers, Layout Now demystifies 
the principles of good layout design, utilizing a grid-based ap-
proach to this fundamental component of effective graphic de-
sign, whether in print or online. 

Beginning with a detailed examination of international pa-
per sizes, typographical measurements and anatomy of type, 
the book goes on to examine page construction and grid sys-
tems. It then features an outstanding selection of design proj-
ects deconstructed with the help of gridlines and color blocks 
to showcase the various systems in use and illuminate the pro-
portions of text and graphics. 

With commentary by the designers on visual goals and the 
use of grids, examples include brand identities, posters, books, 
magazines, newspapers, catalogs and more.

The Arrangement of Text & Graphics

Layout Now

256 Pages, Hardcover
9” X 11 ¾” / 235 x 300 mm, 500 Illustrations
ISBN: 978-988-77573-5-1, $49.95 / €49.90

Simply put, this is the most comprehensive look at the state of 
modern printing techniques ever assembled. 

The Art of Printing examines the four major printing pro-
cesses, stencil, planographic, intaglio, and relief printing 
through an in-depth analysis of each system with steps, ter-
minology and diagrams, followed by an incredible showcase 
of cutting-edge work created with each method. With multi-
disciplinary applications for every conceivable material from 
paper and cardboard to cloth, plastic, aluminum foil, glass and 
ceramic, this book is intended for artists, fashion or graphic de-
signers alike. Introductory chapters examine the roles of paper 
mill, printer and designer in an enlightening interview and a 
fascinating and surprising history of printing provides context 
for the relevant methods.

Art of Printing

256 Pages, Hardcover
8 ½” X 11”/ 215 x 280 mm, 500 Illustrations 
ISBN: 978-988-78494-1-4, $49.95 / €45.00
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A strong visual identity makes an immediate and lasting im-
pression, a vital step in creating relationships with consumers. 
A designer must understand the brand inside and out, and cre-
ate a visual signifier that represents the company on multiple 
levels. Telling a brand’s story through good graphics is one of 
the most direct and effective ways to introduce a brand to its 
market. 

The cafes, restaurants, media companies and organiza-
tions in this book have all chosen striking ways to tell their sto-
ries. With more than 100 designs by 80 designers and agencies, 
along with insights into the businesses being represented and 
the connection between product and presentation, Fully Real-
ized is the ultimate inspiration guide for designers and business 
owners looking to turn heads and set themselves apart from 
the crowd.

Fully Visualized: Branding Iconography

240 pages, Hardcover
8 ½” X 11 ¼” / 210 x 285 mm, 600 Illustrations
ISBN: 978-1-58423-704-4, $45.00 / €45.00

A spectacular compilation of the best contemporary fonts uti-
lizing Chinese Characters or Hanzi, and their application across 
a wide array of design projects. 

In use for thousands of years and adapted for numerous 
other languages, these logograms are remarkably resilient 
when it comes to creation and manipulation. Asian Typography 
showcases this with over 100 works from Japan, Korea, China, 
Taiwan, and Hong Kong, which all exhibit extreme innovation. 
From branding collateral to logo creation, print and poster 
design, all facets of graphic design are explored. The ultimate 
chapter looks to the future with experimental typography that 
pushes the boundaries of this ancient system with ingenuity 
and respect.

Asian Typography

240 Pages, Hardcover
8 ¼” X 11 ¼” / 210 x 285 mm, 700 Illustrations
ISBN: 978-988-14261-9-2, $49.95 / €49.90

DesignDesign
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Anton the mustachioed sailor never voyages anywhere with-
out his beloved sketchbook. Whether drawing seagulls, bottles, 
krakens or mermaids, he never feels quite himself unless he 
is observing and recording the nautical wonders around him.

But what is the fate of ink and paper when met with a terri-
ble storm at sea? What becomes of a thoughtful, creative sailor 
when his drawings are waterstained and ruined? His pal Skinny 
Jean just might have the answer…

This brand-new classic written and illustrated by Ana Bi-
anchi presents a charming, funny tale of loss and redemption 
through beautiful black-and-white line art with lively splashes 
and swirls of color, and reminds readers of the importance of 
finding creative new ways to pursue their passions.

The Sailor Who Loved to Draw
Ms. Bianchi

32 pages, Hardcover
7” x 9 ½” / 180 x 240 mm, 16 Illustrations
ISBN: 978-1-58423-711-2, $15.95 / €15.90

Children’s

It may be true that every story has already been told, but that 
doesn’t mean you can’t still have some fun mixing them up!

Nordic Fairy Tales gives players bits and pieces of classic 
Norwegian folktales and encourages them to shuffle the deck 
and assemble an endless variety of new stories, scene by scene. 
Forty gorgeous illustrations by Tora Marie Norberg wryly blend 
folklore and modern technology, and provide a jumping-off 
point for the storyteller in each of us. Each story card has a 
puzzle-piece-style cutout at each end, letting storytellers link 
each scene to the ones before and after. Each game may have 
the same cards, but the forty scenes will mean something com-
pletely different every time you play!

The latest storytelling game is light on rules and heavy on 
inspiration, allowing you to play alone or with the whole family.

An Adventure Game

A fun game for the 
whole family!

Create your own 
fairy tale!

Nordic Fairy Tales
Tora Marie Norberg

20 Cards, Box, Ages 6+
6 ¾” X 5 ¼” / 140 x 170 mm, 40 Illustrations
ISBN: 978-1-58423-708-2, $24.95 / €24.90
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The second volume in Zebedee Helm’s wonderfully irreverent 
series for young and old alike, Kit and Willy’s Guide to Buildings 
examines iconic architecture around the world. 

Told from the perspective of Kit the Montana cowboy and 
his sausage dog, Willy, children are introduced to signature 
buildings throughout history. With hilarious commentary and 
dialogue that teaches as it entertains, we learn that “these days 
architects design buildings at funny angles on purpose”, but 
when the leaning tower of Pisa was built, “it was DEFINITELY 
a MISTAKE.” Added advice for the visitor recommends being 
“photographed in front of it, so it looks like you’re either PUSH-
ING it over or HOLDING it up.” Full of charming illustrations in 
the author’s signature style which make this sure to be a classic 
and a worthy successor to Kit and Willy’s Guide to Art.

Kit and Willy’s Guide to Buildings
Zebedee Helm

32 Pages, Hardcover
8” X 10 ¼” / 205 x 260 mm, 30 Illustrations
ISBN: 978-1-58423-700-6, $15.95 / €15.90

Did you know that Aaron means “mountain of strength”? Or 
that the name Iris comes from Greek mythology and is the 
name of the Goddess of the Rainbow? This imaginative new 
book for parents and children alike explores the etymology of 
numerous popular names in a highly original way. Illustrated 
in a charming cartoon strip style that graphically relates the 
stories of their meanings through cute and humorous charac-
terizations of their adventures, A to Z makes learning fun. Each 
story includes language of origin, pronunciation and meaning 
as well as interesting facts about each name such as popular 
bearers and alternative interpretations. 

It also introduces children to important visual learning 
skills in the form of educational comics.

The Untold Backstory of Our Names

A to Z
Viction:ary

288 Pages, Flexi-bound, 
6” X 8 ¼”, 1,100 Illustrations
ISBN: 978-988-77747-5-4, $22.95
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Viction-Viction

Zoom – An Epic Journey through Circles

Zoom – An Epic Journey through Squares

Zoom – An Epic Journey through Triangles

Viction-Viction

Viction-Viction

22 Pages, Board Book
7 ¼”x8 ¼”, 11 Illustrations
ISBN: 978-988-77747-7-8, $14.95

22 Pages, Board Book
7 ¼”x8 ¼”, 11 Illustrations
ISBN: 978-988-78500-4-5, $14.95

22 Pages, Board Book
7 ¼”x8 ¼”/, 11 Illustrations
ISBN: 978-988-78500-0-7, $14.95

New Titles Children’s Children’s

There are wonders all around us, often waiting just outside 
our line of sight. Up n’ Down encourages young readers to look 
above their heads and below their feet to discover the magic 
of the world around them. Each beautifully illustrated scene 
includes 10-20 labeled objects and characters to identify, ex-
panding vocabulary and illuminating the world’s many details. 
A child climbs a tree in her backyard, while woodland creatures 
have a whimsical feast in a burrow below. A sleepy seaside town 
conceals an undersea scene teeming with life, where a SCUBA 
diver and mermaid make magical contact. Taking place across a 
wide variety of locales from the everyday to the extraordinary, 
each scene will prompt children to examine the relationships 
between different aspects of the same environment and foster 
curiosity about the unseen corners of the world. Ages 4+

Have you ever wondered just how big our world actually is? Humble beginnings lead to huge adven-
tures in the Zoom series, where young readers are lifted out of everyday life to see the world in a 
brand-new way. One story begins with a boy and an ice cream cone, and each turn of the page takes 
the reader one step back to show an entirely new perspective. Each spread has a die-cut shape (circle, 
square, or triangle) showing a hint of the next page’s bright, geometric illustrations, allowing readers 
to follow the shapes from a scoop of ice cream all the way to the spiral of the galaxy itself, with new 
details revealed every step of the way. What circles, squares and triangles will you spot in the world 
around you after taking an epic journey outward with Zoom? For ages 3+

Up n’ DownZoom Series
Viction-VictionViction-Viction

48 Pages, Hardcover
9 ¼”x12 ¾”, 48 Illustrations
ISBN: 978-988-77747-6-1, $17.95
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A vivid exploration of peculiar art, Off the Wall is a funhouse 
tour through the darkly comedic minds of more than twenty-
five artists from around the world. From representational to 
barely recognizable, the illustrations and comics showcased 
here never fail to evoke the special blend of humor and horror 
that the subconscious mind finds so irresistible. Talking pets, 
repurposed pop-culture icons and troubled eroticism are only 
a few of the odd themes you’ll find recurring within this one-of-
a-kind collection.

Short interviews with the artists allow a peek behind the 
curtain, and offer insight into the creative processes that lead 
to such off-kilter, unsettling and strangely compelling art.

Full of dark humor and self-awareness, Off the Wall is a can-
dy-colored nightmare journey through worlds barely stranger 
than our own.

Off The Wall - Art of the Absurd
Viction:ary

256 Pages, Paperback with Jacket
6 ¾” X 8 ¾”, 250 Illustrations
ISBN: 978-988-77747-8-5, $34.95

DesignArt / Popular Culture

For many, “Made in Japan” is synonymous with quality – the 
perfect marriage of aesthetic appeal and functionality. The in-
tentions of the designer can be found in the slightest detail, 
but none are overworked, preferring spare elegance to busy 
excess. Mixing traditional art and philosophy with contempo-
rary design to create a material and visual culture that blends 
seamlessly into their lives at home. With this strong national 
identity and focus on design, it is no wonder their creative out-
put is admired and imitated throughout the world. 

Made in Japan highlights more than 40 creatives from dif-
ferent fields who exemplify this design character through their 
work in graphic design and branding, illustration, packaging, 
fashion, product and spatial design.

Awe-inspiring graphics from Japan Today

Made in Japan
Viction:ary

256 Pages, Paperback with Jacket
7 ½” X 10”, 700 Illustrations
ISBN: 978-988-77747-3-0, $39.95

044 - 045

1 / MORI NO PICNIC in  
Manazuru

MORI no Picnic was an event 
held in Manazaru, Kanagawa that 
intended to bring new energy and 
spirit to the town. The illustrations 
and photography in the poster are 
collaged to convey the charm of 
the town’s music and food. A red, 
yellow, and orange palette reflects 
the fall season.

Creative produce:  
Shun Kawaguchi 
Creative direction & copywriting: 
Junya Kato 
Illustration: Chika Yamamoto

2 / Izu Young Fes.

The Izu Young Festival is an annual 
music festival held in Shizuoka. 
The 2016 poster simply displays 
a vivid photo of a blue sky to 
highlight the festival’s attractive 
outdoor element. Playful typog-
raphies express the combined 
energy of music and nature.

Photo: Yasuyuki Kimura

1 2

3 4

3 / Orbi Osaka

The poster for Orbi Osaka con-
veys the colourful and exciting 
atmosphere of the amusement 
park. The illustration features 
many details and stories that 
demand closer inspection, and 
its overall comical expression 
highlights the parks many 
attractions.

4 / Ongaku to Kurashi Music 
and Living

Aroe inc. wanted to create a 
poster that could be under-
stood at first glance. The model 
holding a vinyl and dish is meant 
to be a literal visual representa-
tion of the event’s theme, ‘Music 
and Living’.

Creative produce: kazepro 
Creative direction:  
Hideaki Morohashi 
Illustration: Kenta Kaido

064 - 065

by Loft WAKUWAKU BUNGU

The Loft Co. designed a range of 
original stationery named WAKU-
WAKU BANGU. Their designs 
retain a child-like innocence with 
the use of bright colours and a 
variety of simple graphics such 
as raindrops, houses, animals and 
geometric shapes.

Creative direction: Masaaki 
Hiromura 
Client: The Loft Co., Ltd.
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We all experience a sense of wonder examining the swirl and 
sheen of mother of pearl or gazing at the chromatic luster on 
an oil or gasoline spill. These natural visual effects create tre-
mendous color displays through the fluid interaction of surface 
properties with reflected light. Today’s designers are able to 
mimic these effects like never before, employing both tradi-
tional and new, state of the art production techniques. 

The new volume in the bestselling Palette series examines 
this extreme iridescence as applied to print, architecture, in-
stallations, fashion and more. From matte to glossy, metallic 
to transparent, the incredible versatility of expression is sure 
to endure, heralding a new age of holographic representation 
and innovation.

Holographics in Design

Palette 08 – Iridescent
Viction:ary

256 Pages, Paperback w/Jacket
7 ¼” X 10”, 500 Illustrations
ISBN 978-988-77747-2-3, $39.95

Concept stores are all about discovery and experience, creat-
ing a unique retail environment where shoppers can explore a 
new vision for consumer culture. 

Hyper-curated, many emphasize quality over quantity of 
goods, presenting a well thought out and defined brand iden-
tity that encapsulates their philosophy. Some maintain an as-
sortment within a very finite range, keeping it fresh through 
new products and vendors, others create “stories” around 
which to merchandise, dramatically changing their inventories 
month-to-month. This new volume of Brandlife examines not 
only concept stores but also pop-up shops that are experi-
menting with new models for retail establishments – whether 
food, fashion or lifestyle. Includes a diverse array of brand col-
lateral and interiors to inspire.

Integrated brand systems in graphics and space

BRANDLife: Concept Stores and Pop-ups
Viction:ary

280 Pages, Paperback w/Jacket
7 ½” X 10”, 900 Illustrations
ISBN: 978-988-77747-9-2, $39.95

DesignDesign

BRANDLife:  
Concept Stores & Pop-ups
Integrated brand systems in graphics and space

Concept stores are about discovery and experience. In a 
world of options, these stores pull together products from 
different lines and brands, odds and ends, to weave a story 
or cultivate a way of living that inspires. To keep it fresh 
and interesting, regular updates and narrative display help 
purvey this attitude, and a well-designed branding scheme 
solidifies their philosophy.

In recognising the true power of design, the 60 concept 
stores and pop-ups featured in BRANDLife: Concept Stores 
& Pop-ups demonstrate how fashionable graphic identities 
and interiors help put forward lifestyle ideas beyond what 
their products are originally designed for. The showcase 
will examine retail settlements with diverse focuses, from 
food and fashion to a total lifestyle, that trades utilitarian 
products and cultural offerings.

2018 
Spring title :

viction:ary

Specifications:

280pp / 190 x 255 mm (H)
Softcover with jacket
June 2018
£29.95 / US$39.95
ISBN 978-988-77747-9-2

(sample cover)

006 / 007

Haymarket by Scandic resides in a building of downtown 

Stockholm, which used to belong to a department store 

established at the turn of in the 19th century. The hotel’s visual 

identity is thus inspired by the Art Deco movement, where a 

black, white and gold palette meets with glamorous and timeless 

typestyles. While embracing the building’s heritage, 25AH also 

adds a modern twist to the roaring 20s by rendering playful and 

geometric typography on Haymarket products. The hotel’s logo 

coheres with the theme and mimics the grand and linear style of 

Art Deco graphics, but with a more minimalistic touch. ID 25AH  IN Koncept Stockholm  CL Scandic Hotels, Koncept Stockholm

Zuo Corp 
Stockholm, Sweden
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One of the most scenic cities on the planet and a leader in re-
tail innovation, San Francisco now boasts more restaurants per 
capita than any other US city. But whether you are an inveterate 
shopper or an unrepentant foodie, it has much more to offer 
the casual visitor. With numerous and diverse neighborhoods, 
such as Japantown, Haight-Ashbury and the Castro, each with 
its own distinct character and makeup, and a variety of land-
scapes to explore, from the natural beauty of Golden Gate Park 
to the serenity of Alcatraz island. Explore the organic appeal of 
the General Store and then head up the street for a sundowner 
and dinner surrounded by the beach décor of Outerlands.

Newer destinations such as 24th Street or Dog Patch with 
the unique galleries at Minnesota Street Project keep the as-
sortment fresh. Round it out with world-class museums, archi-
tecture and music festivals!

60 Creatives Show You the Best of the City

60 Creatives Show You the Best of the City

60 Creatives Show You the Best of the City

CITIx60: San Francisco
Viction:ary

132 Pages, Paperback + folding map cover
4 ½” X 6 ½”, 350 Illustrations
ISBN: 978-988-78500-3-8, $11.95

Travel

CITIx60: New York – New Edition
Viction:ary

132 Pages, Paperback + folding map cover
4 ½” X 6 ½”, 350 Illustrations
ISBN: 978-988-78500-2-1, $11.95

Newly updated for 2018, CITIx60: New York is the essential guide 
for creative travelers.

Local artists and creatives offer an inside look at New York 
City from its famous sights and restaurants, to lesser-known 
and up-and-coming spots. Their recommendations include go-
ing for a ride on Jane’s Carousel, viewing the art and shopping 
at Tara McPherson and Sean Leonard’s Cotton Candy Machine, 
shopping for vinyl at Bleeker Street Records, stopping by Oven-
ly for their salted chocolate chip cookies, and dining on oysters 
and absinthe at Maison Premiere.

This updated edition features contributions from locals 
Frederick Bouchardy, Julia Chang, Roanne Adams, Tara McPher-
son and Moh Azima, and includes such new attractions as Mat-
ter, PowerHouse Arena, Chuko, Fanelli and more.

Newly updated for 2018, CITIx60: Barcelona is the essential 
guide for creative travelers.

Local artists guide you through the best in architecture, 
culture and art as well as the culinary, shopping and nightlife 
scenes of Barcelona in Victionary’s interactive guide. The cre-
atives recommendations include visiting Gauds still in-prog-
ress masterpiece La Sagrada Familia, touring Barcelonas naval 
museum, Museu Martim, rummaging the shelves of magazines, 
monographs, portfolios, catalogs and handbooks at Kowasa, 
and eating tapas and drinking wine at the Gothic Quarters wine 
house, Bodega La Palma.

This updated edition features contributions from locals 
Marc Castellini Hernandez, Lucia Vergara Ballester, Sergi Puyol 
and Laura Banchik, and includes such new attractions as Lost & 
Found Market, Bodega Sepulvida and more.

CITIx60: Barcelona – New Edition
Viction:ary

132 Pages, Paperback + folding map cover
4 ½” X 6 ½”, 350 Illustrations
ISBN: 978-988-78500-6-9, $11.95

“You’ll find the best clothing curation of designer 
and vintage items. Say ‘hi’ to Brookelynn!”
— Apartment One

058 059

60X60 : MARKETS & SHOPS

Desert Island
Map D, P.107

Desert Island is in fact a colourful comic and 
art	world	chock-full	of	art	prints,	zines,	comics	
as well as posters for all kinds of tastes. Their 
well-curated selection highlights established, 
budding and underground artists, illustrators 
and designers from the States and beyond. 
As often as not you can find old classics, back 
issues and rare prints which you’ll have a hard 
time finding anywhere else. Look for Smoke 
Signal, a free quarterly tabloid which invites 
a different body of talents to contribute to its 
content and cover art.

29

1200-2100 (M-Sa), -1900 (Su)
540 Metropolitan Ave., Williamsburg, 
Brooklyn
+1 (718) 388-5087
www.desertislandbrooklyn.com

“Awesome little comic and art shop! If you love 
music, or more specifically dance music, check out 

the Fools Gold Record Store next door.”
— Chris Golden

Cloak & Dagger 
Map B, P.105

Starting	her	own	clothing	label	Cloak	&	Dagger	
in 2006 with an urge to create clothes that 
were fun and comfortable yet chic and refined, 
designer Brookelynn Starnes conveys her vi-
sion and clear sense of tailoring with inventive 
juxtapositioning, intimate detailing, patterns 
and luxury fabrics. With outposts in trendy East 
Village	and	Brooklyn,	C&D	carries	quality	ladies’	
brands and vintage cuts from across the globe. 
Look for regular stock updates on web and visit 
her stores to try them for real.

1200-2000 (M-Sa), -1900 (Su)
441 East 9th St., East Village, 
Manhattan
+1 (718) 673-0500
cloakanddaggernyc.com

28

3

016 017

60X60 : LANDMARKS & ARCHITECTURE

“The design itself is from a past era, but it feels 
contemporary in its formal and symmetrical 
concerns.”
—	Keegan	Mchargue

FDR Four Freedoms Park
Map A, P.103

Proposed in 1973 but not realised until October 
2012,	FDR	Four	Freedoms	Park	celebrates	the	
life and work of the late US president Franklin 
D.	Roosevelt	with	special	tributes	to	the	Four	
Freedoms — freedom of speech, freedom of 
worship, freedom from want and freedom 
from fear — articulated in his 1941 State of the 
Union address. Architect Louis Kahn was tasked 
with the planning, although he died shortly af-
ter finishing his design. The island was named 
Roosevelt	Island	in	the	president’s	honour	the	
same year the project was announced.

“After a long day of exploring the lower half of 
Manhattan, take a walk up the west side through 

Battery park and the High Line or vice versa.” 
—	Hugo	&	Marie

Daily: 0700-2300 (summer),  
Free guided tour: 1830 (Tu), -2200 (winter)
Meatpacking District & Chelsea, Manhattan
+1 (212) 500-6035
www.thehighline.org

The High Line
Map A, P.102

Originally built for freight trains in the 1930s, 
The High Line is now reopened as an elevated 
promenade and public park surrounded by 
notable	architecture.	View	Jean	Nouvel’s	
window-clad condominium and Shigeru Ban’s 
Metal	Shutter	House	next	to	a	Frank	Gehry	
office	building.	The	new	Whitney	Museum	by	
Renzo	Piano	is	due	to	join	the	cluster	in	2015.	
Designed by James Corner Field Operations, 
Diller	Scofidio	+	Renfro	and	Piet	Oudolf,	the	
park features meandering pathways, local 
vegetation and a relaxed evening setting. Its 
last	section,	the	High	Line	at	the	Rail	Yards,	
opens in 2014.

4

0900–1900 (W-M),  
Free guided tour: 1100 (Sa)
1 FDR Four Freedoms Park, 
Roosevelt Island
+1 (212) 204-8831
www.fdrfourfreedomspark.org

8
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60X60 : LANDMARKS & ARCHITECTURE

41 Cooper Square
Map B, P.105

Designed	by	Pritzker-winning	Thom	Mayne	
of	Morphosis	Architects,	41	Cooper	Square	is	
the first LEED-certified academic laboratory 
building in NYC. The centre’s distinctive ap-
pearance and technological innovation alluded 
to The Cooper Union’s dedication to free, open 
and accessible education in art, architecture 
and engineering, and foster cross-disciplinary 
dialogue within. Green building initiatives 
include a full-height atrium to increase interior 
daylight and a cogeneration plant to provide 
additional power and recover waste heat.

“Finished in 2009, the building is one of the few recent 
New York architecture additions that actually work. The 

long staircase invites students to hang out.”
— Lucie Kim 

0730-0200 (M-Th), -0000 (F-Sa), 
1200-0200 (Su)
3rd Ave., NoHo, Manhattan
+1 (212) 353-4100
cooper.edu

“The view from Brooklyn Bridge Park is amazing, but 
admiring it while riding on a carousel is even better.”
— Lotta Nieminen

Jane’s Carousel
Map C, P.106

After decades of meticulous restoration by Jane 
Walentas this nearly century-old Carousel now 
beams	brightly	on	the	edge	of	the	East	River.	
Framed by the Williamsburg Bridge to the north, 
Brooklyn Bridge to the south, and encased 
inside a glass jewel-box pavilion designed by 
Pritzker	winning	architect	Jean	Nouvel,	Man-
hattan’s skyline is its backdrop. The three-row 
machine features 48 exquisitely carved horses 
and two superb chariots, originally installed in 
Idora Park in Youngstown, Ohio.

1100-1900 (W-M, May 12-Sep 29), -1800 (Th-Su, 
Sep 30-May 11), $2
Brooklyn Bridge Park, Dock St., Dumbo, Brooklyn
+1 (718) 222-2502
janescarousel.com
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The New Museum
Map B, P.105

Architects	of	New	Museum	building	Kazuyo	
Sejima	and	Ryue	Nishizawa	of	SANAA	have	de-
scribed the work as their response to the pow-
erful	personalities	of	both	the	New	Museum	
and the surrounding storied neighbourhood. 
They were challenged to devise open, flexible 
and light-filled gallery spaces of different 
atmospheres and heights within a very tight 
zoning.	Viewed	as	a	dramatic	stack	of	seven	
rectangular	boxes,	rising	175	feet	above	street	
level	amidst	a	cluster	of	small	and	mid-sized	
buildings	on	the	Bowery,	the	New	Museum	
building itself perhaps best describes the new 
ideas of contemporary art it collects.

1100-1800 (W, F-Su), -2100 (Th), $14/12/10, Free 
entry: 1900-2100 (Th), Free docent tour:  
1230 (W-F), 1230 & 1500 (Sa-Su)
235 Bowery, Bowery, Manhattan
+1 (212) 219-1222
www.newmuseum.org

Synagogue for the Arts
Map B, P.104

Synagogue for the Arts is a full-service Jewish 
house of prayer and art gallery in Tribeca, the 
industrial-turned-upscale	area	in	Lower	Man-
hattan. Originally founded as the Civic Center 
Synagogue in 1938, the building was designed 
by William Breger, a student of Bauhaus bigwig 
Walter Gropius. Completed in 1967, a massive, 
curvy façade over a glass-walled entrance is 
consciously set back to align with the proper-
ties in and around White Street. The main 
sanctuary is a bright, sky-lit area behind the 
façade, where local communities go to pray 
and meditate.

49 White St., Tribeca,  
Manhattan
+1 (212) 966-7141
www.synagogueforthearts.org

“Interesting building located right in the heart of 
Soho. Check out their shows as well as the shopping 

and restaurants in the area.”
— Jessica Walsh
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CITIx60: Paris – New Edition

CITIx60: Tokyo – New Edition

Viction:ary

Viction:ary

132 Pages, Paperback + folding map cover
4 ½” X 6 ½”, 350 Illustrations
ISBN: 978-988-78500-1-4, $11.95

132 Pages, Paperback + folding map cover
4 ½” X 6 ½”, 350 Illustrations
ISBN: 978-988-78500-9-0, $11.95

Newly updated for 2018, CITIx60: Berlin is the essential guide for 
creative travelers.

Local creatives give you the inside scoop on the architec-
ture, art, shopping, dining, and nightlife in Berlin in Viction-
ary’s up-to-date guide. Get in touch with the rich culture and 
history of the city by having a German feast at Cafe Atlantic 
for breakfast, visiting Corbusierhaus by the renowned Le Cor-
busier, enjoying the festivals and contemporary art exhibits at 
Martine-Gropius-Bau, hunting for vintage finds at Arkonaplatz 
Vintage Market, and tasting the craft beers at microbrewery 
Hops & Barley.

This updated edition features contributions from locals Na-
dine Goepfert, Fons Hickman and Michael Sontag, and includes 
such new attractions as MD72, Himmelbeet, Melloch Bar and 
more.

Newly updated for 2018, CITIx60: London is the essential guide 
for creative travelers.

Creatives who call London home guide you through the 
best the city has to offer in Victionary’s CITIX60-London. Their 
favorite activities include relaxing in the tropical oasis on the 
third floor of The Barbican, exploring the vibrant art scene at 
The Old Truman Brewery, perusing the famous prints at Lib-
erty, getting a taste of the British seaside in the city at Bon-
nie Gull, and sipping craft cocktails and listening to blues, jazz, 
swing, and bossa nova at Nightjar.

This updated edition features contributions from locals 
Richard Scott, James Joyce, David Saunders, Build, Is Tropical, 
Angus MacPherson and Andy Harvey, and includes such new 
attractions as Skylon, Bob Bob Ricard, Village Underground 
and more.

Newly updated for 2018, CITIx60: Paris is the essential guide for 
creative travelers.

Victionary’s CITIX60-Paris will guide you through the fa-
vorite spots of local artists and creatives. These spots include 
Grande Mosquee de Paris, Foundation Cartier, which hosts 
events curated by international artists, Marche Bastille, a mar-
ket on Boulevard Richard Lenoir where you can find fresh pro-
duce, prepared food and craft items, Le Bouchon des Batignol-
les, a Mediterranean restaurant and wine bar, and the luxe and 
exclusive Le Baron club.

This updated edition features contributions from locals 
Alex VI, Colonel, Betillon/Dorval-Bory and Elise Morin, and in-
cludes such new attractions as Fondation Louis Vuittion, Mama 
Shelter, Andy Wahloo and more.

Newly updated for 2018, CITIx60: Tokyo is the essential guide for 
creative travelers.

Creatives who call Tokyo home share their favorite local 
spots in Victionary’s CITIX60-Tokyo. The best of the city in-
cludes the nagare-zukuri style shrine to Emperor Meiji, SCAI 
THE BATHHOUSE, a contemporary art gallery known for show-
casing Japan’s avant-garde artists, Higashiya Ginza, a tea room 
with Japanese and English menu options, Tokyo Shiba Tofuya-
Ukai, a restaurant that offers a view of a 71,000 sqft Japanese 
garden, and TWO ROOMS, an upscale restaurant that features 
a cellar containing 1,800 bottles.

This updated edition features contributions from locals No-
vumichi Tosa and Daijiro Ohara, and includes such new attrac-
tions Tachninomibampaiya and Ikkemmesakaba Sangenjaya.

CITIx60: Berlin – New Edition

CITIx60: London – New Edition

Viction:ary

Viction:ary

132 Pages, Paperback + folding map cover
4 ½” X 6 ½”, 350 Illustrations
ISBN: 978-988-78500-5-2, $11.95

132 Pages, Paperback + folding map cover
4 ½” X 6 ½”, 350 Illustrations
ISBN: 978-988-78500-8-3, $11.95

60 Creatives Show You the Best of the City

60 Creatives Show You the Best of the City

60 Creatives Show You the Best of the City

60 Creatives Show You the Best of the City
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Cosy interiors are neither new nor pristine. They are rooms mixing 
roughness and soft refinement. They are occasionally filled with 
scattered items, that is, carefully chosen, yet there is no sense of 
clutter. The presence of these items adds to a familiar atmosphere 
of comfort and cosiness, making an interior space an inviting place.

For some people, the home is the epitome of an inviting place. The 
home is where we can decompress at the end of the day and re-
charge at the beginning of a new day, surrounded with things that 
make us feel good at home and good about ourselves.

For those who think that white is unequivocally the exclusive makes-
you-feel-good colour, the inspirational images and home projects 
featured in this book might make them think differently. Architects, 
designers, and homeowners offer their take on cosy interiors. white 
might predominate, neutrals abound, but there is also room for satu-
rated colours to create restful, cosy interiors.

FRAnCeSC ZAmoRA molA
Cover photo © Julie Soefer Photography

Back cover photo © Manolo Yllera

Cosy Interiors – Slow Living

Architectural Nuances: Axel Nieberg Studio

Macarena Abascal

Axel Nieberg

Cosy Interiors starts with the premise that above all, the home 
must be a refuge, a place to unwind and recharge in a calming 
well thought out living space. We are bombarded with sensory 
stimuli all day long as we are out in the world racing to and from 
work or appointments, hostage to the trappings of technology. 
This frenzy takes its toll and must be addressed through con-
scious lifestyle choices that provide a refuge from the noise. 
Slow living is one such approach that emphasizes a slower pace 
of daily life and consumption, and the need for relaxation. 

Cosy Interiors exemplifies spaces that personify this mis-
sion, organized around natural materials and organic shapes, 
comfortable furniture and cohesive design that all promote a 
relaxed atmosphere.

For over 15 years the multidisciplinary studio of Axel Nieberg 
has worked on a diverse array of projects across various fields 
including architecture, interior design, landscaping, lighting de-
sign and product design. Well known for a minimalistic use of 
form and an extraordinary way of directing light in combination 
with natural materials, the expressivity of his work is a result of 
the haptic quality of the chosen materials. In terms of the Japa-
nese Wabi-sabi doctrine, great value is put upon simplicity and 
the natural aging process of the materials, which is increased 
by the development of a patina. 

Architectural Nuances examines his architectural output, 
buildings which create a unique impression through their un-
conventional presence, characterized by massiveness com-
bined with well-defined openings and interesting lines of sight.

336 Pages, Hardcover
9 ¾” X 11 ½”, 500 Illustrations
ISBN: 978-84-9936-079-9, $45.00

524 Pages, Hardcover
9 ½” X 10 ¼”, 750 Illustrations 
ISBN: 978-84-9936-085-0, $65.00
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This book celebrates the work of thirty-seven 
architecture studios devoted to Housing 
Architecture. Singular infl uential forces are 
featured alongside emerging talents. Some 
have been widely awarded and published. 
They have offi ces spread out across the 
world, promoting their ideals and visions, 
and creating works that have the power of 
suggestion and that inspire emotion.

Este libro celebra el trabajo de treinta y 
siete estudios de arquitectura dedicados 
a la arquitectura de la vivienda. Fuerzas 
infl uyentes singulares se presentan junto 
a talentos emergentes. Algunos han sido 
ampliamente premiados y publicados. 
Tienen ofi cinas distribuidas por todo el 
mundo, promoviendo sus ideales y visiones y 
creando obras que tienen el poder de sugerir 
y que inspiran emoción.

AR DESIGN STUDIO

BOB BURNETT ARCHITECTURE

BOSCHI + SERBOLI ARCHITETTIH ZÜRCHER

SUE ARCHITEKTEN

TIGG+COLL ARCHITECTS

ARCHITECTURE 
TODAYINTERIOR

DESIGN

Architecture Today: Commercial Spaces

Architecture Today: Interior Design

Bach, David Andreu

Asensio, Òscar

With an increasing amount of business taking place online, it 
has never been more important for brick-and-mortar business 
spaces to prioritize customer experience. Thanks to recent and 
continuing research, we now know more than ever about the 
relationship between architecture and customer behavior, and 
the importance of carefully accounting for both. Architecture 
Today: Commercial Spaces collects successful projects from 
twenty-six architects doing groundbreaking work in the field of 
commercial building around the world. 

Featuring businesses of all types – bars, restaurants, 
shops, cafes and more – this reference collection is a goldmine 
of inspiration for architects, shop designers, interior designers, 
merchandisers, window dressers and shop owners.

Architecture Today: Interior Design takes readers through all 
the steps of renovating and redesigning a home, using the re-
modeling of a single apartment as a case study. Full-color and 
black-and-white photos and drawings bring the process to life, 
and members of the design and construction team offer their 
thoughts on the challenges that arise each step of the way. See 
professional reactions to code issues, structural upgrades, 
plumbing changes and the continual challenge to stay true to 
the homeowner’s requirements and vision. 

The book features detailed analysis of how each change in-
creases the functionality and value of the property, and offers 
a rich selection of inspirations for anyone planning their own 
large-scale interior design project.

336 Pages, Hardcover
9”x10 ¼”, 375 Illustrations
ISBN: 978-84-9936-081-2, $45.00

336 Pages, Hardcover
10”x10 1/2”, 375 Illustrations
ISBN: 978-84-9936-088-1, $45.00

New Titles New Titles ArchitectureArchitecture
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Getting Weddings Perfect in Style

Illustrated by Paula McGloin

Big Day

Day & Night: Rainforest

Viction:ary

Viction-Viction

A memorable wedding is less about gimmicks or high-ticket 
items than strength of vision. With the right styling you can 
create an unforgettable celebration for hosts and guests alike. 
In Big Day, experienced photographers, designers and florists 
share their insights and philosophies on combining all ele-
ments to create a cohesive design for the event. 

From wedding photography to invitation and venue design, 
this diverse showcase catalogs a variety of themes and inspi-
rations to match any personality or taste. With a supplemen-
tal appendix of color palettes, materials and special features, 
which provide easy reference for wedding planners and new 
couples alike wishing to personalize their special day.

Is a rainforest as lively at night as it is during the day? Which 
creatures use natural camouflage to blend in during the day 
and which ones wake up after dark? 

Day & Night: Rainforest challenges perceptive children of all 
ages to explore life in various rainforest locations at different 
times of day. By means of clever illustrations and interactive 
elements, this epic activity book challenges the reader to find 
specific objects in a jungle of amusing distractions. For Ages 4+

256 Pages, Paperback w/ Jacket
7 ½” x 9 ⅞”, 650 Illustrations
ISBN: 978-988-77746-9-3, $39.95

12 Pages as 6-panel panoramic scenes 
(double-sided), Hardcover, 9” x 12 ¼”
ISBN: 978-988-77149-9-6, $19.95

A Brain-Twisting Game for Little Detectives

Styling Characters with Endless Fun

Guess Who? Series: Spot the Bad Guy

Mix & Rub: People

Viction-Viction

Viction-Viction

Keep your eyes open and your minds focused in this addictive 
new game as you race against each other to catch the evildo-
er who committed the crime. In Spot the Bad Guy, 25 amateur 
crooks, each with their own set of skills and tastes for wrong-
doing, are just waiting to be apprehended. But it takes a keen 
detective to follow the clues and unmask their true identity. 

With 50 cases to be solved, this boxed set provides hours 
of sleuthing fun. Includes a storybook with proles of all 25 char-
acters. For ages 6+

A fun and interactive activity for grownups and kids alike, Mix 
& Rub: People allows you to create utterly unique characters by 
combining different facial features with distinctive hairstyles 
and fashion in endless variations. 

Simply lay a piece of paper over one of the enclosed plates 
and rub over with a crayon or colored pencil to imprint a new 
coiffure or item of clothing. Hilarious combinations are inevi-
table as players try to outdo one another with their creative 
visions. For Ages 4+

50 Clue cards + 25 Character cards in a 
box w/ story and answer booklet
5” x 6 ¼”, 75 Illustrations
ISBN: 978-988-77149-8-9, $17.95

100 Page drawing pad + 20 Rubbing plates 
in box, 7 ½” x 5 ¼”, 120 Illustrations
ISBN: 978- 988-77746-6-2, $19.95

Wedding / Children’sChildren’s Previously AnnouncedPreviously Announced
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A Book on Wood, Knives and Axes

A Complete How-to Manual

Carve!

Lone Wolf Leatherworking

Hannes Dahlrot and Henrik Francke

Michael Gärtner

Hailing from Sweden, this comprehensive guide to woodcraft 
and the art of carving is the only handbook you will ever need.

From identifying trees and picking the right wood to carv-
ing safety, necessary tools and how to care for them, Carve! is 
an inspiring blend of nature lore and good design. With charm-
ing and detailed step-by-step photographs and illustrations 
and more than a dozen fun and unique projects, the essentials 
are covered to get started and learn a new skill or hone an exist-
ing one. Projects include wooden utensils, vessels and boxes, 
jewelry, hair combs, musical instruments and even a muddler 
to complete your bar kit. Sure to be a classic for years to come!

The allure of leather is once again gaining ground as small la-
bels and brands produce functional pieces reflective of our 
lifestyles. A clear antithesis to disposable culture, well-crafted 
leather goods can and should last for decades. 

This book is a practical introduction to this ancient art form 
with 20 distinct projects to sink your awl into. From creating 
simple braids and key rings to belts, wallets, mobile phone cas-
es and leather totes, one could literally outfit themselves from 
head to toe. Covers all the basics from gluing and polishing to 
using the specialized tools and sewing by hand. As the son of 
one of Sweden’s leading shoemakers, the author has a lifelong 
knowledge of working with leather and his knowledge and re-
spect for the material shines through.

144 Pages, Hardcover
7” x 9” / 180 x 230 mm, 300 Illustrations
ISBN: 978-1-58423-662-7, $29.95 / €29.90

128 Pages, Hardcover 
7” x 9” / 180 x 230 mm, 100 Illustrations
ISBN: 978-1-58423-661-0, $29.95 / €29.90

Recipes and Styling for the Perfect Meal

A Life with Plants

The Curated Table

Aesthetica Botanica

Few things in life are as enjoyable or memorable as a good meal 
spent in the company of friends and family. Add a delectable 
food and drink menu and inspired place settings with natural 
decorations, and you are ready to take it to the next level! 

The Curated Table takes out the guesswork, providing 
complementary courses and inspired styling for a variety of 
occasions, whether indoor or outdoor and for any time of the 
day. Enjoy a comfortable respite with loved ones as you share 
stories and a savory meal over the rustic table, entranced by 
your surroundings. With simple easy-to-follow recipes and tips 
for cooking, plating and décor - whether for an outside dinner 
party or romantic snack for two, The Curated Table delivers.

Many have discovered the joys of living with indoor plants. They 
contribute not only to a healthier environment, but with prop-
er styling, add a nice element to interior design schemes. For 
some living in more urban settings it is a matter of necessity, 
as home gardens are rare. For others living in more rural or 
suburban surroundings it is a matter of choice.

Aesthetica Botanica visits the homes of artists, florists, gar-
deners and other plant enthusiasts who exemplify green living 
and are happy to share their stories and tips on caring for and 
decorating with plants. With handy chapters on green plants, 
cacti and succulents, and flowers, this book caters to any in-
clination providing practical information alongside stunning 
photographs.

256 Pages, Paperback
7 ½” X 9 ⅞” / 190 x 250 mm, 500 Illustrations
ISBN: 978-1-58423-685-6, $35.00 / €34.90

256 Pages, Hardcover
7 ½” x 9 ⅞” / 190 x 250 mm, 400 Illustrations
ISBN: 978-1-58423-686-3, $39.95 / €39.90
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Illuminated Works
Lust for Light

Juxtapoz Black & White

Hannah Stouffer

Evan Pricco

Whether it glows lustrously from neon, eminates purely from 
LEDs or radiates with intensity from lasers, this elemental me-
dium, light, fascinates artists and viewers alike. Lust for Light 
selects works by artists who have used light as a primary or 
catalyzing agent in the featured pieces. Taking a dynamic ap-
proach in its curation, the book features the use of illumination 
in more traditional gallery forms as well as in three dimensional 
and large scale installation pieces. 

Many of the featured artists are skilled fabricators who 
have been honing their light-inspired works for years, while 
others have made stunning pieces through collaborations and 
daring forays, cross-pollinating their artistic visions with new 
technologies in the process. Featured artists include Yayoi 
Kusama, Ivan Navarro, Jennifer Steinkamp, Laddie John Dill, 
Massimo Uberti, Barry Underwood, Miguel Chevalier, …

The immutable black line; its effect is primal and direct with a 
lineage to prehistoric cave drawings first rendered in charcoal 
eons ago. Within the pages of Juxtapoz Black & White an impres-
sive list of artists expound upon the role monochromatic treat-
ments play in their practice, with fascinating results. The paint-
ings and drawings used to buttress this dialogue are lavishly 
presented in an oversize format. 

A fascinating list of contributors offers a broad spectrum of 
black and white offerings: David Shrigley, Shantell Martin, San-
er, Matt Leines, Carl Krull, Nicomi Nix Turner, Geoff McFetridge 
and 20 more. With this lastest release, the Juxtapoz book se-
ries has been re-designed in a new oversized paperback 
format for maximum viewing pleasure.

336 Pages, Hardcover
7 ½” x 9” / 190 x 228 mm, 175 Illustrations
ISBN: 978-1-58423-681-8, $39.95 / €39.90

224 Pages, Paperback
9 ½” x 13” / 241 x 330 mm, 180 Illustrations
ISBN: 978-1-58423-682-5, $35.00 / €34.90

The Art of Illustrative Storytelling

Handmade Art

Kaleidoscope

In an age where most everything is mass-produced and tech-
nology has become the filter through which we experience 
much of life, there is a growing appreciation of the handmade. 
From designer jeans to leather wallets and furniture to bicy-
cles, we place more value in goods that were crafted by hand, 
feeling a human connection.

Handmade Art explores the art and artists who exemplify 
the movement through the skill of their craftsmanship and 
their creative vision. Forty material experts working with em-
broidery and felt, paper cutting or folding, linocut stamps, clay 
and wood to revive old crafts or seek new ones, provide helpful 
tips and techniques as they share the inspiration for their work.

Similar to a kaleidoscope, a good story also employs reflection 
on the different elements to create a narrative or pattern that 
is captivating to the reader. The pressure is that much greater 
when the storyteller is a graphic artist and has a page or less 
to tell the tale with few to no words. The result relies heavily 
on the artist’s ability to turn the lens just right and capture the 
essentials of setting characterization, mood, detail, motion and 
more to convey the intended meaning. The artists within use 
traditional illustration techniques along with embroidery, pa-
per cutting, carving and collage to create pieces that stand out 
for their low-tech charm. 

Derived from magazines, posters, books, blogs and per-
sonal projects, Kaleidoscope includes interviews with six tal-
ented and enthusiastic masters of their art.

256 Pages, Hardcover
8 ¼” x 11 ¼” / 190 x 250 mm, 400 Illustrations
ISBN: 978-1-58423-687-0, $39.95 / €39.90

240 Pages, Hardcover
8 ¼” x 11 ¼” / 210 x 285 mm, 450 Illustrations
ISBN: 978-1-58423-689-4, $39.95 / €39.90
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ISBN: 978-1-58423-632-0
GINGKO PRESS / KILL YOUR IDOLS

Illustrating the Modern Tattoo
Skin & Ink

Welcome to Venice
Ric Clayton (RxCx)

Traditional tattoo art is rapidly changing, moving away from 
time worn or played out motifs and experimenting with new 
styles, icons and subject matter. Driven both by the artists 
themselves and their clients’ needs, the work is original and 
surprising and runs the gamut from fine line illustration and 
pointillism to blackout tattoos that take the place of clothing. 
The themes are varied from personal mantras or interests to 
meaningful portraits and memorials. Others are simply fantas-
tic art, whether wholly created by the tattooist or as homage to 
a favorite artist. 

Combining pages of beautiful tattoos on skin, flash art and 
stories from the artists to create a snapshot of the evolution of 
a new iconography, Skin & Ink delivers.

Artist and musician Ric Clayton has been at the flashpoint of 
several cultural movements originating in Venice, California. 
His black and white Illustrations for thrash punk band Suicidal 
Tendencies are instantly recognizable around the world. 

Clayton not only created the logo and much of the early 
artwork for the band, but also did a stint on bass guitar for the 
band as well. Clayton was in the mix just as punk and metal 
cross-pollinated in the early 80s, but he also stood at the cross-
roads of the Dogtown skating scene and cholo culture in Los 
Angeles. Impossibly, Clayton embodied and portrayed all of 
these movements simultaneously in his artwork. 

256 Pages, Paperback
7 ½” x 9 ⅞” / 210 x 285 mm, 1000 Illustrations
ISBN: 978-1-58423-688-7, $39.95 / €39.90

240 Pages, Paperback
7 ¼” x 9 ¾” / 185 x 250 mm, 500 Illustrations
ISBN: 978-1-58423-632-0 , $45.00 / €39.90

The Illustrated History of Skateboard Apparel

A Collected History of Denim

Skateboarding Is Not A Fashion

True Fit

Jürgen Blümlein, Dirk Vogel, Cap10

Viktor Fredbäck, Fredrik Ottosson and Rickard Eklund

The way apparel has been worn and created by skateboarders 
has had a tremendous impact on popular culture at large. In 
Skateboarding Is Not A Fashion, the authors have taken great ef-
fort to document all aspects of this aesthetic movement; from 
its roots in the 1950s as an offshoot of surfing culture, through 
the early 1980s when skateboarding “found itself” after a crucial 
underground period of soul searching and DIY expressions of 
individuality.

Skate personalities we meet include Stacy Peralta, Lance 
Mountain, Tony Alva, Brad Bowman, Steve Olson, Steve Cabal-
lero, Steve Van Doren, and many more. Skateboarding’s unique 
attitude and style have captured the imagination of millions 
over the decades – and Skateboarding Is Not A Fashion is the cul-
ture’s magnum opus lookbook.

Prior to the 1950’s, denim was largely worn by the working 
classes, be it farmers, construction or factory workers as a du-
rable, utilitarian fabric that held up well to the elements. The 
earliest proponents were likely the miners of the American 
West, who in the 1800’s toiled away underground, occasion-
ally leaving some remnants behind for posterity. For some, 
this history holds a deep fascination bordering on fanaticism 
as these archaeologists of denim risk life and limb to explore 
abandoned mines in search of this elusive treasure. Piecing to-
gether their finds from all eras and brands to stitch together 
a picture not only of the history of denim, but also often the 
histories of their wearers. 

With beautiful fashion photography and details, vintage 
ads and photos, this is a must for any serious jean collector or 
afficianado.

628 Pages, Hardcover
9” x 11 ½” / 235 x 295 mm, 2,000 Illustrations
ISBN: 978-1-58423-630-6, $59.95 / €59.90

268 Pages, Hardcover
9 ½” x 12” / 240 x 305 mm, 250 Illustrations
ISBN: 978-91-98-1375-1-4, $45.00 / €45.00
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Family Fun Coloring Book

The Wrong Book

HuskMitNavn

HuskMitNavn

In this offbeat, whimsical coloring book, Danish artist HuskMit-
Navn renders family scenes that simultaneously depict both 
the enjoyable and challenging parts of parenthood. There is 
nothing cynical about the artist’s approach, though – the hu-
mor and pure joy within these vignettes makes an unambigu-
ous argument that bringing up children is all worth it. 

A young girl makes a curbside sale in front of her house 
featuring a ball, a pair of shoes, a doll; meanwhile, at the door, 
her shoe-less father hollers after her… Family Fun Coloring Book 
is printed on quality paper and perforated on the edge, so chil-
dren and adults can share the joy as they color a mini HuskMit-
Navn masterpiece for their wall or fridge.

The Wrong Book is a humorous pointing book for early learners 
where red is blue, happy is sad, night is day and mom and dad 
are aliens. HuskMitNavn’s unique illustrations only ratchet up 
the absurdity as a picture of a banana is accompanied by the 
word “apple”, and the reader is left to decide what is real, the 
object or the word. Completely wrong in just the right way, this 
children’s book plays with language and meaning just enough 
to provoke thoughtful laughs along the way.

64 Pages, Paperback
8 ½” x 11 ¾” / 212 x 297 mm, 32 Illustrations
ISBN: 978-1-58423-674-0, $14.95 / €14.90

14 Page board book
7” x 7” / 180 x 180 mm, 16 Illustrations
ISBN: 978-1-58423-673-3 (Engl.)
ISBN: 978-3-94333-012-0 (Ger.)
$12.95 / €12.90

An Architectural Coloring Book

A Comprehensive How-to Guide

Blank State

Vertical Garden Design

Fundamental.Berlin

Blank State is more than a coloring book: it is an exercise in col-
laboration, inviting the participant to contribute to the act of 
creation. 

Architecture and urban planning impacts our lives dra-
matically, dictating how we interact with our everyday envi-
ronments, yet they are largely out of the layperson’s control. 
This book allows everyone to make their mark through the 
use of color and value. Starting with prehistory and progress-
ing through a re-imagined past, present and future, this book 
reinvents an architectural legacy, a “blank state” ready to be 
colored in or not. All that is needed is imagination and a willing-
ness to dream.

The spread of vertical gardens in recent years is a welcome ad-
dition to our visual environment with businesses, homeown-
ers and public institutions alike incorporating ‘green walls’ into 
their landscape design strategies.

This book presents the ultimate guide for anyone inter-
ested in this burgeoning field. Through an in-depth interview 
with the renowned inventor, Patrick Leblanc, readers gain in-
sight into his research in the field, noteworthy projects and the 
future of this exciting industry. It also provides detailed illustra-
tions on how to design and build these amazing structures in-
cluding climate, construction and safety concerns, rigid versus 
flexible systems and frequently used plants. The final section 
acts as a gallery of outstanding vertical garden designs from 
around the world.

88 Pages, Paperback
8 ¼” x 11 ¾” / 210 x 300 mm, 55 Illustrations
ISBN: 978-1-58423-660-3, $14.95 / €14.90

288 Pages, Hardcover
9 ¼” x 11 ½” / 235 x 290mm, 400 Illustrations
ISBN: 978-1-58423-691-7, $55.00 / €55.00

English Edition

German Edition

HuskM
itNavn            

Red is blue, angry is happy and night is day,
in this absolutely wrong word book.

The Wrong Book. © Gingko Press, Inc., 2017. 1321 Fifth Street, Berkeley, CA 94710, USA
Published under license from Gyldendal © 2016 Gyldendal. Originally published in Denmark as: Den forkerte bog
Illustrations © HuskMitNavn for Gyldendal 2016. Printed in China 2017
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The Wrong Book

also available in German: 
Das verkehrte Buch
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Machine Rendering 2: The Book of Iron

Monsters of the Imagination

Sequel to the groundbreaking Machine Rendering, The Book 
of Iron showcases the latest and greatest work in mechanical 
rendering and design by some of the world’s leading artists in 
the field. The book is conveniently divided into two sections, 
Automated Machines and Manned Machines. 

The first part covers robots, androids and other self pow-
ered technology. The second part includes spaceships, trans-
port vehicles, weapons and equipment. With multi-angle con-
cept sketches, models, details and interviews, unique access 
is granted to the creative process as these talented artists 
experiment to perfect their visions and breathe life into their 
creations utilizing a variety of materials and techniques.
No UK & French Rights!

The stuff of nightmares, monsters have haunted the human 
psyche for millennia, cropping up in all cultures through our 
stories and myths, three dimensional and graphic representa-
tions. This hold has not diminished as newer technologies keep 
evolving to visually render them faster and with increased nu-
ance for a variety of applications from games and animation to 
film characters. 

Monsters of the Imagination looks at this legacy through the 
diverse work of 30 world-renowned creature designers who 
share their inspiration, choice of materials and techniques with 
the readers. The chapters include Digital Painting, Traditional 
Hand Drawing, 3D Modeling and Rendering, and Sculpture. Em-
brace the horror…
No UK & French Rights!

192 Pages, Paperback
8 ¼” x 11 ¼” / 210 x 285 mm, 300 Illustrations
ISBN: 978-1-90817-580-9, $35.00 / €34.90

192 Pages, Paperback
8 ¼” x 10 ¼” / 210 x 260 mm, 300 Illustrations
ISBN: 978-1-90817-581-6, $35.00 / 34.90

50th Anniversary Hardcover Facsimile Edition

Foreword by Christian Acker

The Medium is the Massage

Typography in Wood

Marshall McLuhan, Quentin Fiore and Jerome Agel

Dominiqué Carre

On the 50th Anniversary of its initial publication in 1967, this 
piquant classic is being released once again in its original hard-
cover format. The Medium is the Massage remains Marshall 
McLuhan’s most popular book.

With every technological and social “advance,” McLuhan’s 
theories reveal how prescient his insights actually proved to 
be. McLuhan’s proclamation that “the media work us over com-
pletely” becomes more evident every day. In his words, “so per-
vasive are they in their personal, political, economic, aesthetic, 
psychological, moral, ethical and social consequences that they 
leave no part of us untouched, unaffected, or unaltered.”

McLuhan’s remarkable observation that “societies have al-
ways been shaped more by the nature of the media by which 
men communicate than by the content of the communication” 
is undoubtedly more relevant today than ever before.

The first wooden letters for poster work were craft-produced in 
the 18th century. Their use spread with the expansion of com-
mercial advertising in the 1820s; production was mechanized, 
and new types with increased visibility were created. Poster 
requirements led to the development of so-called “Norman” 
letters with solid downstrokes, “antiques” or lineals without 
serifs, and “Egyptian” types with heavy rectangular serifs. The 
Romantic Movement drew from this new typographic register 
for illustrated books and the first lithographic posters advertis-
ing their publication.

The catalog entitled Spécimen de caractères en bois de la 
maison Bonnet probably dates from the 1860s. The republica-
tion of this catalog demonstrates that letters, like buildings, in-
carnate the spirit of an age, while preserving a timeless quality 
that constitutes a lasting source of inspiration.

160 Pages, Hardcover
6 ¾” x 11 ¼” / 171 x 287 mm, 100 Illustrations
ISBN: 978-1-58423-441-8, $24.95 / €24.90

216 Pages, Hardcover
9” x 12” / 228 x 300 mm, 100 Illustrations
ISBN: 978-1-58423-266-7, $29.95 / €29.90
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196 Pages, Hardcover
5 ½” x 8 ¼” / 210 x 140 mm
ISBN: 978-1-58423-582-8
$19.95 / €19.90

160 Pages, Paperback
4” x 7” / 101 x 178 mm
88 Illustrations
ISBN: 978-1-58423-070-0
$13.95 / €15.50

640 Pages, Hardcover
5” x 7 ½” / 127 x 190 mm
Appendix
ISBN: 978-1-58423-073-1
$24.95 / €24.90

160 Pages, Paperback
9” x 11” / 228 x 280 mm
63 Illustrations
ISBN: 978-1-58423-243-8
$19.95 / €19.90

412 Pages, 20 Offprints
6” x 9” / 152 x 228 mm
ISBN: 978-1-58423-051-9
$35.00 / €35.00

Media studies have been catching up with 
McLuhan over the last 50 years. These essays 
are drawn from the most productive quarter- 
century of his career (1952-1978), and demon-
strate his abiding interest in the materiality of 
mediation.

The Medium is the Massage remains McLuhan’s 
most popular book. With every technological 
and social “advance,” McLuhan’s theories be-
come more prescient. His idea that “the me-
dia work us over completely” becomes more 
evident every day.

When first published, Understanding Media 
made history with its radical view of the ef-
fects of electronic communications. This edi-
tion enhances its accessibility to a general au-
dience and provides the full critical apparatus 
necessary for scholars.

Also Available in German: 
Die Mechanische Braut
254 Pages, Hardcover, 172 x 240 mm
ISBN: 978-90-5905-021-1, €15.00

Not just another compilation of articles and 
interviews, Marshall McLuhan Unbound con-
tains twenty off-prints of the original essays.

On the Nature of 
Media

The Medium is the 
Massage

Understanding 
Media

The Mechanical 
Bride

Unbound

280 Pages, Hardcover
6 ½” x 10 ½” / 160 x 275 mm
ISBN: 978-1-58423-067-0
$39.95 / €45.00

576 Pages, Paperback
6 ½” x 7 ½” / 165 x 190 mm
410 Illustrations
ISBN: 978-1-58423-252-0
$19.95 / €19.90

32 Pages, Hardcover
8 ½” x 11” / 216 x 280 mm
6 Illustrations
ISBN: 978-1-58423-452-4
$19.95 / €14.90

144 Pages, Hardcover
7 ½” x 7 ½” / 190 x 190 mm
ISBN: 978-1-58423-066-3
$24.95 / €24.90

480 pages, Softcover
6” x 9” / 150 x 230 mm
24 Illustrations
ISBN: 978-1-58423-144-8
$14.95 / €14.90

Also Available: Paperback Edition
6” x 10 ½” / 152 x 267 mm
ISBN: 978-1-58423-235-3, $29.95 / €35.00

The Book of Probes collects McLuhan’s most 
prescient aphorisms and excerpts from his 
prolific life’s work. This selection is culled 
from his books, over 200 speeches, his 
classes and shorter writings he published be-
tween 1945 and 1980.

COUNTERBLAST spirals beyond its inspiration 
from Wyndham Lewis’s journal BLAST, pin-
pointing the paradox of creative and destruc-
tive changes issuing from the same social 
forces.

Six years after the publication of Understand-
ing Media, McLuhan linked his insights on 
media to his love of literature. »In the age of 
electronic retrieval, the entire phenomenal 
universe is at once junkyard and museum« – 
cliché and archetype.

More than just a detailed life story, this fine 
and carefully written biography by W. Ter-
rence Gordon actually does justice to McLu-
han’s live and ideas.

The Classical 
Trivium

The Book of Probes

Counterblast 1954

From Cliché to 
Archetype

Escape Into Under-
standing – 
A Biography
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